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Gavin Hewitt of the BBC writes that 2016 was the year 
of the unravelling. Norms were dispensed with. Old 
ideas were challenged and discarded. Our settled 
world was shaken and we became more used to 
the shock of the new. With such a year behind us 
and many more questions than answers heading 
into 2017, there are huge opportunities for change. 
Much of the opportunity draws from the fact that 
media, technology and numerous elements of our 
everyday lives are converging in ways that lead to 
enhancements that we could not previously have 
imagined. Even words like media, digital, video, TV, 
mobile and social are effectively now interchangeable 
in most consumers’ minds.

We can choose to try to ride the wave until we see 
how things play out. Or, we can be proactive in setting 
ourselves up for the opportunities and possibilities 
that may come from the leanest of places and leverage 
such change – whatever that is – to set ourselves and 
our brands up for success.

With the leaning toward pro-activity, we decided 
to take a moment to spell out our projections, or 
forecasts, for 2017 along the lines of media and 
technological transformation and opportunity across 
varying industry sectors. 

See things in a whole new light

1 Audience and Media

2 Technology and Innovation

3 Industry Advancements
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Generations are a Lame Excuse
Everything begins organically with the people. There 
may be many who believe that the organic element 
is actually the environment, but as the powers that 
be don’t seem to give a whole lot of credence to our 
world and protecting it, we’ll begin our focus on key 
segments of the population. Or, our audience.

2017 will see Millennials reaching their peak and the 
start of prominence gained by Generation Alpha. 
Whilst we can discuss digital natives who were 
brought up on connected computers, Smart phones 
and Social Media, there is a radical contrast to the 
next wave of people watching Netflix as soon as 
they can crawl and are unlikely to ever need to use 

cash. It is that generation we must consider when 
projecting the future. 

But first, to be honest, our state of technological 
transformation in relation to the forthcoming 
breakthroughs in technology is more similar to the 
progression of the development of airplanes when 
the main influencer was birds in flight. How many 
planes do we see nowadays with flapping wings? 
Additionally, how much does the digital realm seem 
like a presentation of film, television, libraries or hi-fi 
turntable sound systems with much cooler pixels 
or waves and higher portability? In some ways, we 
gave up something for the new and waited for the 
evolution of product until the old was rendered 
relatively inconsequential. 

When it comes to generations and sociology, we’re 
making the same mistake if we only reference 
changes in attitude and consumption habits by 
grouping the entirety of a generation together. 
Generational cycles are now too long in a digital 
world, where massive technological leaps seem to 
happen every five to seven years.

Rather than focusing on generations, or ‘digital 
natives,’ we need to recognize that differences occur 
as frequently as the cycles in film. For instance, 
some teen-focused films are relevant only for 
those who were targeted at the time. FAST TIMES 
AT RIDGEMONT HIGH (82), THE BREAKFAST CLUB 
(85), BILL & TED’S EXCELLENT ADVENTURE (89), 
MALLRATS (95), BRING IT ON (00) and HIGH SCHOOL 
MUSICAL (06) all resonate with different core 
audiences based on where those audiences were at 
the time of release – regardless of the fact that they 
are all dealing with the same story-types and were 
all successes in their own rights.

Audience and Media

 < Generation Alpha grows up with Smart technology 
from the outset. Chances are they’ll never use cash.
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It means that technology companies’ prominences 
can change as fast as culture – and are often 
lost within ten years; consider Sony Walkman, 
CompuServe and Kodak moment’s giving way to 
the iPod, Google and Facebook. Culture is ripe for 
something new and next.

Part of this will be played out in the continual push 
for ‘ownership’, purchasing of ‘content’ or even 
unfettered free access. For people paying for an 
explosion of streaming services: like Amazon Prime 
to watch Top Gear’s successor the Grand Tour (that 
doesn’t work on an Apple TV, or Sky’s Now TV); 
for HBO content to watch Game of Thrones (only 
allowing four device logins); BBC’s iPlayer to watch 
Planet Earth II (that only stores episodes for 30 days); 
or even the Blu-rays we buy only accessed through 
some strange UV collection on Flixster… do we really 
expect consumers tomorrow to be limited in how, 
where and when to consume media content? 

The above doesn’t even mention how difficult it is 
to actually find content, let alone play it out on the 
screen of choice. Further on, we’ll cover off how 
many of the discovery triggers need to be torn from 
their old, derivative ways in order to better meet the 
audiences’ needs.

In order to prep for this forthcoming Generation 
Alpha, Licensing and streaming needs an overhaul 
– as the window of opportunity for tolerating this 
historic mind-set is quickly drawing to an end 
– or, by the time Generation Alpha has become 
old enough to be financially viable for targeting 
purposes, they will have already spurned the brands 
and platforms that didn’t adjust accordingly. And, 
the pace at which their successors will see them as 
dated will come with astonishing speed.

Much of what follows will hint at how this bridge to 
such a grouping of people can be achieved, how 
media and lifestyle are inextricably related, and what 
we see happening this coming year and beyond.

Goodbye Normalized Content 
Production and Cycles 
2017 is going to move us further away from the 
norms of the past – where content distributors are 
slaves to release windows. Marketing/awareness 
will have to shift in order to promote this 365 day, 
24/7 ‘release schedule.’ Additionally, new tricks will 
be developed that not only time-shift the viewing 
or binging, but also the social interaction. Both 
of these will throw huge wrenches into the time-
honoured expectations surrounding production 
versus hiatus periods for programming – especially 
for shorter series orders and further breaking from 
the traditional broadcast release scheduling.

All is not necessarily new. British television has a 
storied history of presenting series in orders of 8, 
10 or 12 episodes. With the US starting to follow 
suit because of digital’s distribution flexibility, there 
will be opportunity gaps created by longer breaks 
between seasons or series. Consider already how 
the most successful show of the decade, GAME 
OF THRONES, has already deviated from George 
R.R. Martin’s book narrative in Season 6 as it is 
transcribed to a TV audience whose demand for 
content outpaced the author’s own direction. So in 
2017, it will become ever more incumbent on the 
social content to be less about PR-type awareness 
and much more about bridging narrative – possibly 
involving C and D storylines or tertiary characters. 
This is building upon TransMedia Storytelling we 
have seen before but in a far more naturally organic 
way and, this might even require enabling the fan 
community to take stories in unknown directions 
within the digital realm. Luckily for IP owners, 
there are already strong agencies in place whose 
principals are the population mentioned above who 
were brought up as readers and creators of fan-fic. 

What we can be sure of is, the current 30-day catch-
up window followed by the diminished need to 
purchase a show will challenge content owners to 
re-think and build-in to new streaming/financial 
models of content – where they could remain 
accessible indefinitely. Contrast BBC’s catch-up 
window with Netflix’s original programming, a style 
which is fast becoming common place and the 

“ Social content will be less about 
PR-type awareness and much 
more about bridging narrative. ”

Audience and Media
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accepted norm for Amazon Prime and the likes, 
and as a result throwing questions on the actual 
difference of traditional fees versus streaming 
costs to digital natives. However, the continued 
addition of multiple individual subscriptions for 
streaming services is not going to last – as people 
expect aggregation of content within a single, 
simple interface or bundle the way we have become 
accustomed to with cable and satellite providers. 

The compelling piece here is that, as consumers 
have railed against the requirement for bundles, 
they still prove as the most viable economic option 
for consumers – and this will be highlighted as Paid 
Streaming services will eclipse all DVD and Blu-Ray 
disc purchases in 2017 – only two years after the 
same happened in music. If this follows the music 
model, we can anticipate the streaming services 
to outpace purchase of individual titles – and we 
anticipate a big announcement to this effect of 
streaming access to new films and shows, if not 
by the end of 2017, certainly early in the following 
year. Whether it’s a full bundle or a skinny or a 
no-fat, no-foam version, we might just be stuck 
with some iteration of bundles for the foreseeable 
future. A player like Netflix might be able to survive 
on its own, but time still needs to show whether the 
likes of HBO, BBC or other networks can still draw 
the additional costs. In the case of Amazon Prime, 
they are already essentially a skinny bundle with 
Amazon’s two-day shipping product. 

Another tricky component is the upcoming global 
misalignment with Net Neutrality – with the Trump 
administration widely believed to be against it. Even 
if Net-Neutrality proves to be a utopian vision, the 
cable, technology and telephony companies have 
got a fight on their hands and we can expect to see 
more of this push and pull hit the headlines in 2017 
with no clear winner or loser when the dust settles 
on December 31st.

Where’s Your Content Tagging?
With voice-activated search growth, the need for 
proper meta-data attribution will become an even 
larger immediate issue. While huge resources are 
placed on physical goods to offer these services 
– Siri, Cortana, Alexa, etc. – the user experience 
and positivity directly correlates with how well 
(or smoothly) the proper contextual responses 
are delivered. After all, talking to an alarm clock 
and checking the weather isn’t going to drive 
adoption for the masses. Therefore, it will not be the 
technology that under-delivers, it will be the content 
that is fed into these experiences that leads to 
slower-than-hoped-for adoption of these devices.

The biggest risk is that these voice-activated 
service devices will be considered toys rather than 
integral lifestyle products – leading to stagnated 
sales and reduction of resources toward their 
development. Already the limitations of Apple TV 
show voice search limited to content on their store, 
management and discovery is already constricted. 
A simple voice search of “who said ‘Go ahead punk 
make my day’”, and finding not only the information, 
but able to open and play that particular video, 
across any number of potential streams – free, 
owned or subscribed – still seems far off due to 
various content restrictions and dated business 
models. Music already has search by lyrics – whereby 
you find the song and play it, buy it, or add to your 
playlist. How long before video delivers the same?

A huge opportunity for content owners is investment 
into properly tagging and adding meta-data to their 
content so that it can be properly discovered in 
sliced-and-diced formats. Monetization can occur in 
numerous ways, including licensing of snippets or in 
delivery systems – driving purchase of full episodes/
programs/series – and traditional advertising 
embracing searched content, not just time inserted. 

Of course, proper placement and integration of 
content will be key, as the requirement to generate 
awareness without drafting off of other content will 
be too expensive to make the cost of adding proper 
meta worthwhile. Bear in mind, if content is not 
tagged properly (or at all), it won’t be discovered. If it 
can’t be discovered, it effectively doesn’t exist.

Audience and Media

“ Paid Streaming services will 
eclipse all DVD and Blu-Ray disc 
purchases in 2017. ”
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Broadcast television’s biggest competitor isn’t 
Over-the-Top (OTT), it’s digital live video. For so long, 
people have focused on YouTube and Netflix as the 
upstart heavyweight challengers to the status quo, 
2017 is going to be the year digital live video shifts 
from early adopter to mainstream. Precisely, it will 
impact live TV in the same way Twitter challenged 
journalism – taking cues from the importance of 
Twitch streaming on the gaming community.

Real-time engagement delivering immediacy and 
global connection without the polished, professional 

production quality will be sought out rather than 
just suffered through. What we will see is many 
more celebrities being discovered as new cultural 
influencers, as well as more established celebrities 
turning to live video as a way of leveraging and 
extending their own personal brand without losing 
a bit of ownership. In fact, the gained authenticity 
will heavily fortify the personal brands for those 
willing to take the plunge. This will offer a new level 
of endorsement that does not require the blessing of 
networks or studios. While studios and broadcasters 
might have held a tighter leash that might have 
curbed participation for fear of retribution, there 
are content providers with money to spend who are 
looking to specifically break the existing traditions. 
(If you have Netflix in your mind as such an example, 
you’d be right.)

We can expect a massive slip (or more) in 2017 that 
will cause the whole ‘right-to-know’ vs ‘matter-of-
taste’ debate to hit the headlines – and this is going 
to be problematic for the social media conduits 
operating as broadcaster/distributor. Television had 
to bring in delays so editors can kill a feed if things 
became too disturbing to be aired to the masses. 
Who’s willing to take on the burden of monitoring 
the delivery of hundreds of simultaneous live feeds 
from peoples’ phones?

No matter how heavily Mark Zuckerberg denies 
that he is in the news business, the empire he 
has built is distributing more news content and 
reaching more people than Rupert Murdoch can 
dream of reaching across his networks, channels, 
publications and platforms. In this new reality, the 
question becomes, “How responsible is Zuckerberg 
and the management of Facebook?” This ambiguity 
and the pervasive belief that ‘My Truth’ is stronger 
than ‘The Truth’ will lead to many challenges 
related to who and what really is ‘Media’ and what 
responsibilities those ‘inter-media-te’ gatekeepers 
hold. Unfortunately, in 2017, there’s going to be a 
large reliance on culpable deniability and not real 
solutions to bring trust – of any kind – to the fore. 
What this also means, as digital is set to overtake 
linear TV spend, and Facebook being the second 
largest agency supplier behind Google according to 
Sir Martin Sorrell, Social Media will finally be taken 
seriously as a media channel.

Audience and Media

Live Video Isn’t Just for Sport Anymore
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For Brands and Content Distributors, Social 
Media will no longer be ‘free’ or that dastardly 
term, ‘earned’. Due to constantly evolving social 
algorithms, product options and community tastes 
– even the impact of organic positioning on search 
engines – the goal of gaining followers and hoping 
for the best will no longer suffice.

Operating expenses (OpEx) will need to be spent 
on staffing up or engaging an audience to actively 
interact with the community. This will include 
triggering engagement, content creation and 
scheduling, and forward-thinking strategy. The 
days of putting PR-type announcements on social 
platforms are going away – not just because 
communities aren’t responding to that type of 

communication, but because platform algorithms 
have changed in order to suppress such positioning.

Many companies might look to a cheap solution for 
revving up of their social presence by requesting ALL 
employees engage on social. Beyond recognizing 
the irony of such a move – when many companies 
historically did not allow employees to engage on 
social platforms at work – such an action STILL 
requires considerable thought and strategy. Such 
forethought is specifically required because the vast 
majority of the employees are busy with their regular 
workload. 

With proper consideration and resources, social 
marketing will pay the hoped-for dividends, but it 
WILL cost...

Social Cost Actually Costs

Audience and Media

Social Media Cost Anaylsis
A breakdown of what a full on social media  
campaign could cost over the course of a year.

Estimated Total

$48,000
Social Media Strategist
At $100 per hour and 10 hours per week 

$86,400
Community Manager
At $60 per hour and 30 hours per week 

$30,000
Micro-site Build
Assuming there is no existing platform 
(Half this if there’s an existing platform)

$20,000
Mobile App Build

Assuming inteface to website

$184,400
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Will the Real Augmented and Virtual 
Reality Please Stand Up?
The explosion of Pokémon Go in 2016 has already 
heralded the beginning of the AR craze. Samsung 
headsets, Google Cardboard and PlayStation VR and 
the launch of HTC’s Vive to the gaming community 
was just the beginning. 2017 will see a bunch of 
players, producers and providers dipping toes into 
the waters with experiences of varying degrees of 
success and varying degrees of publicity behind their 
launches.

One of the most damaging occurrences that will 
rear its head in 2017 is that much of the money that 
was poured into VR companies in 2015 and 2016 
will effectively become ‘due.’ This won’t necessarily 
have anything to do with finances, but will have 
everything to do with perception. As of yet, there has 
not been a clear and concise depiction of what VR 
will do, or even what the difference is between VR 
and AR. (If you don’t know, feel free to hit us up for 

the answer.) So, without knowing what to expect, 
the general public will be reaching the end of their 
‘give it some time’ ropes and expecting something to 
wow them.

To this point, the only things that have truly 
wowed have required a complete room set up 
with top-notch computing ability and somewhat 
gerrymandered experiences. While not everyone has 
a vision for possibilities, everyone has imaginations 
of what they’d like to see. If you did a quick auditing 
of the most popular films and TV shows that have 
featured Virtual Reality, even those don’t have the 
same user experience and achievement. And those 
are the guides that most of the general public 
have in their heads as what should be expected 
immediately.

Unfortunately, those public-facing expectations 
will not be met in 2017. What will occur is the use of 
virtual reality tools to create more cost-effective 

Technology and Innovation

$30,000
Micro-site Build
Assuming there is no existing platform 
(Half this if there’s an existing platform)

Fly through your gym workout 
with the latest VR full-body 

system from Icaros
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game creation and content 
production. Already, studios 
have popped up that allow for 
everything from quicker animation 
to stronger emotionality in audio 
recordings through the use of VR. We 
are starting to see the emergence of VR tools for 
everything from assisting design in automotive, 
creating walkthroughs in architectural renderings, 
analyzing CAT Scans in health care to evaluating 
crime scenes in court rooms. And peeling back the 
layers of history of any given location is set to come 
to a museum near you.

On the strictly Augmented Reality side, there will 
be many copycats to the Pokémon Go phenomena 
with little success. Those who do enter the 
marketplace will have to not only spend much 
more on awareness, but they’ll also have to inject 
the upgrades and new features that will cause 
audiences to catch on and not toss it out like yet 
another version of Frogger, Tetris or Candy Crush.

Where there will be huge opportunity and higher 
usage in 2017 is in using AR or its components for 
retail purposes. We’ve already had Top Shop, Uniqlo 
and IKEA trialing AR, from magic mirrors to try on 
clothes without getting changed to seeing your 
potential furniture in your living room. As brands 
like Starbucks, Target, and Home Depot continue 
to fortify their mobile experiences, they will be able 
to either gamify visits, deliver compelling customer 
service or convey ‘how-to’ guidance utilizing AR. 

The Bell Tolls for Drones and 3D 
Printing
To kick off 2017, many folks at CES were lamenting 
the overgrowth of Drones and 3D printing and 
figuring both of these are yesterday’s news. There 
is truth to that, but hidden between the lines is the 
factor that both of these ‘hot’ items of the past few 
years will be normalized and brought into richer 
commercial use in 2017.

2016 saw the first drone delivery by Amazon. After 
years of being main-stayed with hobbyists, 2017 will 
see the start of ‘Drone Operators’ as a viable career 

path as commercial enterprises begin to train their 
own workforce with drone technology. Beyond more 
trials in delivery services, we can also expect other 
industries to adopt this technology; from seeing 
more countryside homes hiring aerial footage of 
their land expanse in relation to their environment, 
commercial and domestic rooftop inspections 
without the need for ladders and scaffolding, or 
aerial surveys and measurements as well as internal 
track-based drones moving into unsafe areas. 

Drones had already found their way into various 
media and film productions desiring a bird’s eye 
view at a percentage of the cost of heavier-grade 
flying rigs. The launch of Planet Earth II in 2016 
gave us views of wildlife that could have never been 
filmed before as a result of using Drone technology. 
And, while cynical pundits might be ‘over’ drones, 
camera-based robotic devices will find themselves 
creeping further into all areas of consumer and 
commercial applications this year with deeper 
expansion to come in 2018 and beyond.

During this year, the largest uptake in drone use 
will actually be in agriculture. With the newfound 
opportunity to quickly deliver field surveying, 
crop health monitoring, yield monitoring, drought 
assessment, fertilizing…, even at costs of 8K, 15, or 
more, makes sense relative to the resource benefit. 

“ During this year, the largest 
uptake in drone use will actually 
be in agriculture. ”
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Beyond building your own gun, X-Wing Fighter or 
guitar by running files from the internet through your 
3D printer, the reduction in pricing of machines and 
materials will see high adoption of printers in 2017 
by companies that hadn’t considered them even 
in the past few years. The cost and time required 
for prototyping drops considerably when utilizing a 
decent 3D printer. The capabilities of cost-effective 
printers have evolved such that large format and 
complex engineering is now capable on these 
devices. Mixed with newly released solutions for 
manipulating carbon and other lightweight, super-
strong materials, new opportunities are opening up 
for machining and quick stocking of manufacturing 
and automotive products.

Taking CAD drawings into 3D prototyping will 
further complement the use of CNC machines, with 
engineering now stepping up its use of robotics; 
such as, automatically changing various heads and 
tools to cut, bore, mill and finish castings offers 
complete end-to-end manufacturing. Benefitting 
from closer tolerances, higher grades of materials 
and more exacting finishes is making its way into 
every aspect of engineering and with High Speed 3D 
printing offering rapid manufacturing of inexpensive 
production of small numbers of parts – from 
everyday items to large industrial requirements – it is 
forever changing traditional factory processes.

Technology and Innovation

“ A key breakthrough in 2017 will be 
3D printed organs that can perform 
a function... like a beating heart. ”

More than the printing of personalized prosthetics, 
technology has begun to allow the mapping of 
internal organs or implants to be translated to 3D 
printed objects and, in turn, tailor medical treatment 
to individual characteristics or needs of the patient. 
We have previously seen 3D printed bones and 
segments of veins and arteries being utilized in 
patients, but with new materials offering elasticity, 
the world is set to see more transplants of 3D printed 
tissue into living things. A key breakthrough is set 
to be in 2017, when 3D printed organs for implants 
that can perform a function, like a beating heart for 

example, or tissue with enough elasticity to retain 
shape after being stretched is expected to make 
a debut. This will herald a wave of breakthrough 
discoveries in medicine, where integrating stem-cell 
research into 3D organs is a real possibility. Bio-tech 
company, Celprogen, provided one example when 
they announced in Q4 2016 the successfully finished 
printing a 3D pancreas from a flexible material that 
was populated with adult human pancreatic stem 
cells. A functioning 3D printed heart is rumored to be 
next…

HP Multi Jet Fusion 3D solution runs 10x faster then 
existing 3D printers, making prototyping practical.



Voice is the Greatest Joystick 
Voice control is primed to become the primary user 
interface for the smart home and connected lifestyle. 
With Google Home and Amazon Echo making their 
way into many geeks’ Christmas stockings, 2017 is 
set to pave the way for new Internet of Things (IoT) 
technologies around this quickly rising interface for 
home automation. 

Already, it was estimated that 3 million Echo units 
had been sold by Q2 of ’16 – bringing Alexa as a 
partner into many households – to the point that 
many new releases at CES 2017 were touted as 
‘Alexa-ready’. And, if you needed more fuel for the 
voice assisted fire, Silicon Valley oracle Mary Meeker 
predicted that voice commands would soon be used 
more frequently than text-based searches. No matter 
how you look at it, Stanley Kubrick and Arthur C. 
Clarke’s HAL 9000 doesn’t look so far away – even if it 
is long after the 2001 they projected it in… We’ll take 
HAL, just without the devilish AI – but we’ll touch 
upon that later.

As consumer electronics manufacturers seek to push 
everything from lighting, heating and media control 
to robotic vacuum cleaners and showers upon us, 
privacy over consistent in-home monitoring will 

deter main-stream adoption in the interim, in the 
same way as home CCTV being stored on the cloud 
has been previously.

Samsung’s recently launched ‘Family Hub’ (a Wi-Fi 
enabled touch-screen refrigerator that promises to 
not only manage your grocery shopping but find 
new ways to connect with and coordinate your 
family), is hoping that the kitchen fridge and not the 
lounge TV will be the center of all home automation. 
Pricing is still way out for the average family home 
on a budget, but is yet another demonstration into 
how all home appliances are utilizing screens and 
notifications, as well as remote control via a Smart 
Phone, to bring us THE JETSON’s lifestyle. There will 
be a race among Samsung and their competitors 
to draw consumers into their own effective OS, 
whereby items can more easily interconnect and 
brand loyalties can be further built.

One item that we could have projected for 2017 
was voice-activated unlocking of sensitive material 
on mobile devices, but we’d have been cheating as 
that’s already been launched in the first week of the 
year. What we can say is that banks and healthcare 
providers will be utilizing learned voice signature in 
order to unlock access to private information or to 
engage certain feature sets.

© 2017 Kaleidoko. All Rights Reserved.
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Mind Your Healthcare and Insurance
These elements of AR/VR, Voice Activation and 
Bio security will also unlock a consumerization of 
healthcare services and devices – with insurers keen 
to explore new business opportunities presented 
with fitness trackers, smart home products, mobile 
devices and services. Providers will continue to 
launch trials and new partnerships seeking to have 
their tools become ever more integrated with other 
IoT applications. That fridge that knows what you 
are eating… so will your doctor… and your TV 
advertising may just change accordingly!

2016 saw a steadfast adoption of biometric security 
shortcuts with the introduction of thumbprint 
scanners on many of the topline mobile devices. 
While the first level of comfort was in securing 
our phones, we moved on gently to securing our 
banking apps and accessing our extremely sensitive 
medical records on our devices anytime, anywhere.

The constant access to records and accounts from 
anywhere extends the other way as well - and 
2017 will see a larger proliferation of real-time 
data being shared with our medical groups and 
insurance providers. It will go beyond the possibility 
mentioned above with refrigerators reporting what 
you’re eating or how fast you are going. With a few 
more years until we see the real permutation of this 
remote tracking, this year will bear the authoritative 
brunt of laying down the legal foundations that 
attempt to safeguard our personal privacy.

Over the past couple of years, there have been 
record breaches that could have whole-heartedly 
stunted such possibilities. But when factoring in the 
upside for the medical and insurance industries, 
any major concerns were worked through and 
resolved much more efficiently than the residual 
entanglements from Target’s credit card records 
breach and exploding Samsung phones.

Industry Advancements
Somebody’s Making Bank
Insurance and Banking stand to make incredible 
leaps within 2017. As alluded to previously, we are 
already seeing ‘touch’ and the need for thumb-
print security on phones and computers as a way 
of payment security – with voice recognition being 
used as audio signature for telephone banking –  
the concerns of manipulating your finances on the 
phone (and in public) are cascading away. 

Another huge transition in technological advances 
are prevalent in most major cities, where over 
half of small payments are already being done 
with ‘touch-and-pay’ contactless. In fact, half the 
population in Britain are already using contactless at 
least once a month. The technology is finding itself 
moving into other wearable devices from watches to 
scarves – offering a ‘swish-and-pay’ for consumers 
laden down with bags able to simply drape their 
scarf over a payment terminal. We will continue 
to witness major cities drive for a totally cash-free 
society, accompanying many public services such 
as transportation. Many outlets are simply refusing 
to take coins or notes, and even on-street charity 
fundraisers offer contactless facilities for donations. 
Governments who desire tax transparency will 
simply help drive this sea-change in public behavior.

‘Swish-and-Pay’. Just one of the 
ways payments are changing.
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Mobile money platforms have begun to take off as 
an alternative to a traditional bank accounts, with 
even the poorest areas of society and the world now 
having access to phones. New simple solutions are 
keeping people connected and able to transact, 
even if more established organizations or desktop 
technology remain awkward and alien to many – if 
not distrusted. We can expect to see the need to 
carry cash or even cards wain further in 2017 as 
other devices become the preferred to payment 
method for many. And, it will not be unreasonable to 
see contactless payments being double 2016 figures 
by the end of 2017 – especially as the upper-limit 
threshold for cashless payments is pushed even 
higher due to adoption of biometric technology. 
Expect to see two-tier limits of contactless in 2017, 
therefore with cashless cards being capped unlike 
their mobile and wearable counterparts.

Community and micro-loans, especially those 
offered through non-profit community-based 
organizations are expecting to see interest rates 
decline as microfinance is set to grow as much as 
15% in 2017. We can expect the drive to happen 
becasue of lower commodity prices and increased 
distrust in local market currencies – and APAC 
countries lead the way, driven by developments 
in India and strong growth in the region. With 
2.3Bn people globally not having a bank-account, 
microfinance is being offered to people who are 
unable to provide a credit rating, especially for 
SME’s and minority entrepreneurs with lower credit 
scores and fewer assets seeking to gain collateral. 
Companies like Kabbage and Fundbox even offer 
against unpaid invoices, linking to accounting 
systems like QuickBooks – and challenging the 
typical bank loan requirements. 

Taking a page from the shared ecosystem model 
ushered in by Airbnb and Uber, mobile devices will 
be used to explore alternatives to ATMs. One such 
example is an App named SPARE. This app connects 
people who need small amounts of cash quickly to 
find nearby sources with lower transactional fees 
than ATMs. The funds can be found at corner stores, 
or even reception desks for businesses of all types. 
The challenge will be the speed uptake and cost of 
member expansion – as, in order to work, there 

has to be a high convenience and comfort factor in 
entering a random business in order to pick up a few 
notes… Not to mention, SPARE and its competitors 
are in a race to be relevant before physical currency 
is deemed irrelevant. 

Additionally, the growth in alternative forms of 
digital financing will have us see more options 
weaved into the way we pay for larger purchases like 
healthcare and appliances. So, just like you might 
walk into a retailer with a competitor’s pricing to 
attain a price-matching scheme, you’ll be able to 
compare the cost of financing between your existing 
credit cards, retailer’s financing options and crowd-
funded resource before signing the dotted line for 
your 90” OLED TV, washing machine or root canal.

Just as fitness trackers and in-car tracking devices 
open up new possibilities for personalized insurance 
policies powered by big data and deeper insights 

Industry Advancements
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into actual individual lifestyles and behaviors, a 
reflection in new banking opportunities will deliver 
personalized products that overlay a banking 
platform with individual lifestyle choices considered 
and decisions powered by artificial intelligence. 
Personal diaries and social media activity will be 
key aspects of integration, as shopping and paid-for 
activities mingle within everyday banking. 

Traditional banking will require a transformation 
as access to money is interwoven with health, time 
management, leisure and friendship. From ensuring 
your visa and travel insurance is conveniently 
scheduled at time of booking a vacation, to booking 
you into a yoga session as a way of encouraging 
you to be more active, to ensuring your car journey 
has all necessary toll and parking charges covered 
in real-time movement are just some of the 
possibilities of linking finance to lifestyles.

Thus, 2017 will be a catalyst year as these 
further advancements in banking and insurance 
technologies will seek to embrace new personalized 
consumer activities.

With the rise of Uber dealing in car finance, Amazon 
offering inventory finance and highly incentivized 
credit programs, and PayPal providing loans, credit 
apps and touch-payments, it is highlighting the 
visibility of services by brands – powered by banking 
platforms hidden away in the background – are set 
to become more prominent to consumers, following 
the way high-street finance has shifted over the 
last few years. Furthermore, we can also expect 
to see social and personal integration of services 
fueled by Amazon Echo and the likes being able to 
sort aspects of financial management, the way call 
centers have traditionally operating. 

Industry Advancements
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Cars’ Journey to Connectivity
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Uber may have released its first driverless vehicle 
upon the streets of San Francisco with Singapore 
following suit. Mercedes-Benz and nVidia are 
promising an autonomous car by year’s end and 
Ford just announced the forthcoming inclusion 
of Alexa for commands and conversation in its 
vehicles but as connected vehicles become more 
ubiquitous for the rest of us, data is showing an 
even fuller awareness of who the actual owners are. 
As the connectivity still has to go through mobile 
carriers, the totality of the collected information and 
understanding of tendencies can be astounding. 
Already radios in cars use tagging to display what 
is being listened to, but also trials for on screen 
advertising have begun to emerge.

Imagine if you frequently visit the ice cream store 
on Friday afternoons after picking your kid up from 
school because it is convenient and right along your 
path. What if a competing company wanted to earn 
your business and you might not have even known 
they existed? The future holds the opportunity for 
that company to make you an ice cream offer you 
and your kids can’t refuse – drawing you to change 
your map slightly for a special deal and alter your 
program completely.

Consumers increasingly expect connectivity in 
their cars but pricing, safety and privacy concerns 
will continue to inhibit market growth. In-car 
connectivity of mobile devices has to become more 
prevalent though, as the interface on a mobile is 
distracting and too intense for casual glances of a 
driver truly engaged with the road. In-car apps and a 
choice of car OS that links to your mobile will need 
to become much more integrated, and more closely 
follow the lines of how designers of apps for the 
Apple Watch chooses the necessary information and 

basic interaction necessary for the task at hand.

Currently, the players in connected vehicles are 
in their second iteration. It’s not much longer 
before they are providing frictionless and elegant 
support for making lives easier. What might have 
met challenges before – due to the awkward ‘1984’ 
nature – is becoming more and more commonplace. 
And we’re all buying into that chance to save money 
and be seamlessly connected in exchange for 
providing our preferences and settings…

The insurance industry has already been calling 
upon carmakers to provide more data, showing 
who was at fault in accidents involving driverless 
vehicles – and so we can expect much debate and 
laws to be passed in 2017 in preparation for the 
driverless onslaught. It is pretty feasible within a 
relatively short period of time that as a passenger, 
you will need to have to ‘authorize’ a driver to take 
manual control of a vehicle you are in, if data shows 
that human drivers pose more of a risk to your safety 
than robotic ones. This might seem like sci-fi, but 
conservative predictions of autonomous driving 
penetration suggest we will hit 75% by 2035. With 
Apple now rumored to have an iCar on the road by 
2026, one thing is for sure driverless domination 
certainly will be happening within the next 20 years. 
It is this prediction why now the majority of car-
manufacturers are expecting that car ownership 
will be a thing of the past within this next decade, 
in fact car sharing clubs already saw 25,000 fewer 
privately-owned cars on London roads in 2016 alone. 
With this trend, likely to increase in 2017, it looks set 
that we will be having contracts for our SmartCars, 
the way we do for our SmartPhones… get ready for 
high-street brands to soon be offering car sharing 
initiatives for the local grocery run!



Artificial Intelligence as Holy Grail?
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While many might suggest that the voice recognition 
products like Amazon’s Echo plus Google and 
Apple’s forthcoming products, or even nVidia’s 
newest version of their Shield product are entry-
level models of Artificial Intelligence, these devices 
have a long way to go before they can truly be 
considered that. But, they will absolutely play a huge 
role in easing consumers into the act of relying on 
a machine to deliver upon simple voice commands 
and even learn tendencies. What they won’t do is do 
computations of what is organically needed in the 
house, well, because they just aren’t programmed 
to. Regardless, consumers will push any concerns 
about voice commands being recorded (and used 
against them later) to the background. One only 
needs to check how Siri’s and OK Google’s voice 
commands have been catalogued and set to sell 
us more things to get a good idea of what could be 
possible in the coming years…

The reason we don’t see AI truly representing this 
year, or for the next couple of years, is that most 
consumer directed products lack the ability for true 
organic interpretation. The products that will hit 
the mainstream in 2017 are quite simplified. There 
are exceptions, but most products being presented 
as AI are generally ruled by benchmarks – where 
activations are determined in binary fashion. The 
response is generated based on whether the input is 
on one side of the benchmark or the other. Is it turn 
on the light, or turn off the light? Is it turn on music 
or turn of music? Or, the response will be predicated 
on an exact command. Is it Play Jazz or Play Metal? 
When these voice activated machines can process 

the emotionality of the command or determine the 
outcomes in the shades of grey, then we will realize 
the true benefits of AI – and things will change very 
quickly. But, that’s not in 2017.

Perhaps an even simpler entry-point that we interact 
with all the time currently, is chatbots. Chatbots will 
further proliferate. Automated journalism is already 
being used to collate and present stories that people 
are unable to determine whether a computer or a 
person has actually authored it (we assume you 
are still thinking a human has written this, right?!). 
With WhatsApp for business hitting in 2017, we can 
expect specialized chatbot agencies to make a dent 
in the instant messaging world. You can expect more 
intelligent communications with brands through 
email and social in 2017 that aren’t specifically 
human-powered.

Despite early set-backs, like Microsoft’s Tay Twitter 
chatbot aimed at teens suffering a meltdown 
into inflammatory racist, sexually-charged and 
otherwise offensive messaging within sixteen hours 
of being launched, there have been notable strong 
executions. When Facebook Messenger was used 
for UK’s Channel 4 ‘Human 2’ launch, where a user 
had realistic (if not distorted) conversations with 
a malfunctioning and recalled synth supplied by 
fictitious company Persona Synthetics.

Industry Advancements

“ Things will change vey quickly... 
But that’s not in 2017. ”
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It all plays into the story of automation – where we 
can also expect many elements of traditional human 
processes becoming ripe for potential replication. 
IBM’s Watson used automation to create a movie 
trailer in early 2016 – ultimately requiring a human 
touch to bring a finality to the project and tie all the 
elements together. But, it highlights the implications 
and permutations for various agencies. 

To that end, nVidia’s DGX-1 ‘supercomputer in a 
box’ hit the markets in Fall 2016 at $160k. The size 
of a small suitcase, it incorporates eight high-end 
graphics processing units (GPUs), which are better 
than standard computer chips when it comes 
to ‘deep learning’—an Artificial Intelligence (AI) 
technique that mimics the way the human-brains 
creative thought processes work to process data 
in order to better train AI software. The hope is 
that this greater capacity for processing the deep 
learning required for AI – and, as alluded to above 
in relation to Autonomous vehicles – will enable 
that awareness of nuance that will truly open up the 
possibilities within form-factors that will continue to 
decrease in size.

With this technology being taken up by key AI 
companies’ back-end, it means that AI will become 
much more prevalent – and realistic – over the next 
few years… and certainly not inconceivable to see 

this kind of processing power shrunk to inside a 
mobile phone within the next ten years. Yes, your 
phone may just know what you want to do, before 
you even ask it.

After all, AI won’t just be better able to predict 
scenarios for driverless cars, but it will penetrate 
every aspect of our lifestyles; the way a close partner 
would instinctively know what ‘thing’ you would 
like to have, to eat… and when. When combined 
with neuromarketing – the studying of consumer 
reactions to marketing stimuli via sensors and 
scans – we are moving into new levels of insight that 
unlock some of the creative challenges of human 
engagement. Together these are going to find a way 
into powering personalized, targeted advertising 
across devices with a degree of accuracy that 
currently seems like science fiction today. 

Furthermore, as AI researchers constantly work to 
improve the dialogue between human and robot, 
get ready for the next generation of intimacy, sorry, 
insanity! In 2017 you will be able to get a living 
sex doll that will be able to talk, move, vibrate 
and feel warm-to-the-touch thanks to sensors 
that can react to human touch – and all for only 
$15k. With predictions that sex with robots will be 
commonplace by 2050, suddenly movies like HER 
and EX MACHINA seem more fact then fiction…
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In Closing...
So, if 2016 was the year of unravelling, 2017 
will be the year of refactoring. It will be the year 
when stronger foundations are set for what 
the future holds. While still transitionary, the 
vision of what will be possible in the future 
will become clearer for more people as pretty 
concept art will fall by the wayside and the real 
players of the future will come into focus.

We wish you all the best in gaining the clarity 
and pointing your ship in the right direction.

Intelligence. Strategy. Transformation.


